Anthony Mellone 
CREATIVE DIRECTOR · BRAND, PRODUCT, EVENTS 
Red Bank, NJ · 732-320-0942 · anthonymellone123a@gmail.com · anthonymellone.com · linkedin.com/in/anthony-john-mellone 
I spent six years owning the brand and creative direction at a fast paced B2B SaaS startup. In my entire design career, touching  healthcare, non-profits, CPG, and primarily tech, I have stood up full brands, shipped products, and designed events for an attendance  of 2k. Between my freelance career and my in house roles, I have had the opportunity to work with blue chip companies to community  collations of concerned citizens, adapting to each challenge for that industry. My largest experience is in handling every design need of  a rapidly growing company spanning product design, content creation, event design, and virtually everything else you can imagine. In  my next role, I’m looking to work with brands that need an in-house creative who isn’t afraid to get their hands dirty in the design work  and who will work across engineering and sales teams to execute on briefs.  
EXPERIENCE 
Creative Director · RG Nets 2020 – 2026 
– Designed the Field Deployment Kit for iOS and Android from a lean product brief, with versions branded for a Tier 1 carrier  and RG Nets: Created user journeys, screen flows, and developer-ready UI in Figma.  
– Designed Fleet Manager across two generations (2022–2026), the web app operators use to read the health of 8,000+ rXg nodes  on one screen. Designed Fleet 2.0 across Claude and Figma and communicated in code to developers.  
– Led creative and co-ran planning and onsite execution for C3CON, the company's annual customer summit, across three editions.  Grew registration revenue 3.4× through email campaigns, social outreach, and sales enablement; 2024 attendees were tied to more  than $2.6M in closed-won business.  
– Ran two rebrands (2020, 2025) and kept one visual language across web, product UI, sales collateral, video, apparel, and trade  show environments, including Dell Technologies World and FYUZ, as the company moved upmarket from hospitality and multi dwelling properties to large ISPs and MSPs.  
– Regularly tested new AI tools and workflows integrating multi model loops, scheduling agents, and utilizing gen tools for content  creations and product design. Leveraging AI to more effectively communicate and create across technical teams and engineering.  
– Coached marketing colleagues on design, guided developers on intended experience during handoff, and helped onboard  new hires.  
Freelance Designer · Various clients 2014 – Present 
Worked across Beauty and Wellness, CPG, and Healthcare, partnering with businesses to understand their challenges and create  design and marketing tailored to their needs.  
Graphic Designer · New Jersey Prevention Network 2018 – 2019 
– Creative direction for NJPN's annual conference, more than 2,000 attendees a year.  
– Content across web, print, and social to meet federal and state public health contract requirements.  – Designed the Tackling Opioids through Prevention for Athletes (TOP) Toolkit. 
SKILLS 
PRODUCT UI & UX design for iOS, Android, and web, design systems, AI workflows  
BRAND Identity systems and guidelines, sales collateral, trade show and event design  
DIGITAL Web design, email marketing, social campaigns  
VIDEO & MOTION Scripting, editing, motion graphics, audio  
MARKETING Google ad campaigns, paid social, SEO/GEO, Google Analytics  
SOFTWARE 
Figma, Photoshop, Illustrator, InDesign, Premiere Pro, After Effects, Audition, Git, GitHub, GitLab, Google Workspace, Slack,  Salesforce, Microsoft Office, VS Code, Claude, Codex, Cursor, Copilot, Antigravity, Paper  
EDUCATION & CERTIFICATIONS 
B.A., Digital Communication & Multimedia · Georgian Court University 
